
 

 
 
 
 
 
 
 
 

 
 
February 13, 2007 
 
The Honorable Louise M. Slaughter 
2469 Rayburn House Office Building 
United States House of Representatives 
Washington, DC  20515 
 
Dear Representative Slaughter: 
 
On behalf of the $703 billion U.S. travel industry, and more specifically the members of the Travel 
Business Roundtable (TBR) and the Travel Industry Association (TIA), we want to thank you for 
your leadership and attention to issues surrounding the Western Hemisphere Travel Initiative 
(WHTI).  The residents who reside in New York’s 28th district have been served well by your energy 
and passion on this issue, as have the larger business community and the broader U.S. travel 
industry.   
 
Like you, we also believe the Western Hemisphere Travel Initiative can help to make our borders 
more secure by significantly reducing the opportunity for illegal entry through our ports by those 
utilizing fake or stolen travel documents.  You have demonstrated a special sensitivity to the unique 
situation represented by binational communities along the U.S.-Canada border and have interjected a 
healthy dose of realism in all of the government’s dealings on this subject.  We especially appreciate 
your concern for the present and future condition of cross-border travel and your commitment to 
make certain the federal government implements WHTI in a manner that makes this nation more 
secure, while maintaining important cross-border travel, trade and exchange between the people of 
Canada and the United States. 
 
We especially applaud your introduction of the PACT ACT, which includes common sense 
measures designed to ensure the Western Hemisphere Travel Initiative does not unintentionally 
harm the U.S. travel industry.  This bill recognizes the U.S. cannot require new, expensive 
documents for travel to and from Canada without considering the implications on cross-border 
travel and trade.  From the very beginning, both TBR and TIA have maintained that new travel 
documents must be inexpensive and easy to obtain.  We are pleased that the PACT ACT offers 
incentives for travelers to comply with WHTI by setting the fee for the passport card at no more 
than $20 for one year, and requiring that an applicant receive the passport card within 10 business 
days.   
 
The PACT ACT exempts children from the new documentary requirements and mandates that the 
Department of Homeland Security determine if existing documents can be enhanced and utilized for 
cross-border travel in a manner that meets the requirements of the law, further facilitating Western 
Hemisphere travel while not jeopardizing security.  The legislation also directs the federal 
government to work with the travel industry in a coordinated fashion to provide sufficient notice to 
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the traveling public of the new WHTI rules and requirements.  To that end, TBR and TIA launched 
a passport web site (www.GetAPassportNow.com) designed to assist North American travelers in 
the U.S., Canada and Mexico obtaining or renewing their passport and to encourage the continued 
flow of cross-border travel.  However, like you, we believe the federal government must take the 
lead role in communicating these new document requirements to prospective visitors in the Western 
Hemisphere.   
 
The PACT ACT is a realistic approach to WHTI that enhances U.S. homeland security while at the 
same time working to promote and facilitate travel into the United States.  TBR and TIA strongly 
support the PACT ACT and we look forward to working with you and your colleagues in the U.S. 
Congress to move this bill forward to final passage. 
 
Again, thank you for your tremendous leadership and vision on this matter of great urgency to the 
U.S. travel industry.   
 
Sincerely, 
 
 
 
 
Jonathan M. Tisch     Roger J. Dow 
Chairman      President and CEO 
Travel Business Roundtable    Travel Industry Association 
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MEMBERSHIP 

 
 

Jonathan M. Tisch 
Chairman, Travel Business Roundtable 

Chairman & CEO, Loews Hotels
 

Adelman Travel Group 
Affinia Hospitality 
Air Transport Association 
American Express 
American Gaming Association 
American Hotel & Lodging Association 
American Resort Development Association 
American Tours International 
Asian American Hotel Owners Association 
ASSA ABLOY Hospitality 
Avis Budget 
Best Western International 
Busch Entertainment Corp. 
Business Travel News 
Carey International Inc. 
Carlson Companies, Inc. 
Choice Hotels International 
Coca-Cola North America 
Delaware North Companies Inc. 
Destination Marketing Association International 
Four Seasons Regent Hotels & Resorts 
Greater Boston Convention & Visitors Bureau 
Greater Ft. Lauderdale Convention & Visitors   
   Bureau 
Greater Miami Convention & Visitors Bureau 
The Hertz Corporation 
Hilton Hotels Corporation 
Hyatt Hotels Corporation 
InterContinental Hotels Group 
International Association for Exhibition  
   Management 
International Council of Shopping Centers 
International Franchise Association 
Interstate Hotels & Resorts 
JetBlue Airways Corporation 

Las Vegas Convention & Visitors Authority 
Loews Hotels 
Marriott International, Inc. 
Marriott North American Lodging Operations 
Maryland Office of Tourism Development 
McDermott, Will & Emery 
The Mills Corporation 
Nashville Convention and Visitors Bureau 
National Basketball Association 
National Business Travel Association 
National Football League 
National Hockey League 
National Restaurant Association 
Nederlander Producing Company of America 
NetJets 
New York University 
Northstar Travel Media, LLC 
NYC & Company 
The Port Authority of New York & New Jersey 
Strategic Hotel Capital Inc. 
Taubman Centers, Inc. 
Tishman Construction Co. 
Travel Industry Association 
UNITE HERE 
United States Chamber of Commerce 
The United States Conference of Mayors 
Universal Parks & Resorts 
USA Today 
Walt Disney Parks and Resorts 
Washington, DC Convention and Tourism   
   Corporation 
Waterford Group, LLC 
The World Travel & Tourism Council 
Wyndham Hotel Group 
Wyndham Worldwide 

 
 
 
The Travel Business Roundtable (TBR), a strategic partner to the Travel Industry Association of America (TIA), is a CEO-based 
organization representing all sectors of the travel and tourism industry.  The mission of TBR is to educate elected officials and 
policymakers about the importance of the travel and tourism industry to the nation’s economy.
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TIA Board of Directors 
Roger J. Dow 

President and CEO 
 

 
 
AAA  
Air Transport Association  
American Bus Association  
American Express Company  
American Hotel & Lodging Association  
American Society of Travel Agents  
Amtrak 
Aramark Harrison Lodging  
Arizona Office of Tourism  
Avis Budget Group  
Best Western International, Inc.  
California Tourism  
Carlson Companies, Inc.  
Carnival Cruise Lines  
Choice Hotels International  
Circle Line Sightseeing Cruises  
CityPass Inc.  
Creative Hotel Associates  
D.K. Shifflet & Associates, Ltd.  
Delaware North Companies Inc.  
Delta Air Lines  
Destination Marketing Association International 
Disney Destinations, LLC  
Dollar Thrifty Automotive Group, Inc.  
Expedia  
Fairmont Hotels & Resorts  
Finger Lakes Visitors Connection  
Gaylord Hotels & Entertainment  
George Washington University  
Global Hyatt Corporation  
Greater Miami CVB  
Herschend Family Entertainment Corp.  
Hilton Hotels Corp.  
Hyatt Corporation  
Illinois Department of Commerce and Economic 
Opportunity 
Inter Continental Hotels Group  
International Assoc. of Exhibitions & Events  
Kingsmill Resort/Busch Entertainment Corp. 
LA Inc., The Los Angeles CVB 
Las Vegas CV Authority  
Loews Hotels  
Louisiana Dept. of Culture, Recreation & Tourism 
Luggage Express  
Marriott International, Inc.  
Maryland Office of Tourism Development 
Massachusetts Office of Travel & Tourism  
 
 
 

Memphis Convention & Visitors Bureau  
Meredith Corporation  
MGM Grand Resorts  
Mississippi Division of Tourism Development  
Mount Vernon: George Washington's Estate & 
Gardens 
National Association of Sports Commissions 
National Business Travel Association  
National Geographic Society 
Nevada Commission on Tourism 
New Mexico Tourism Dept.  
North Carolina Division of Tourism, Film & Sports 
Dev.  
Northstar Travel Media, LLC  
NYC & Company  
Oregon Tourism Commission/Travel Oregon  
Orlando/Orange County Conv. & Visitors Bureau, Inc. 
Pennsylvania Dept. of Community & Economic Dev.  
Philadelphia Tourism Marketing Corporation, Greater  
Planet Hollywood International, Incorporated  
Polynesian Cultural Center  
Royal Carribean Cruisees, Ltd  
S.C. Dept. of Parks, Recreation & Tourism  
Sabre Holdings  
Southeast Tourism Society  
Starwood Hotels & Resorts Worldwide, Inc.  
Tennessee Dept. of Tourist Develop.  
Texas Tourism  
The Grand Canal Shoppes  
The Hertz Corp.  
Tourco  
U.S. Chamber of Commerce  
United Airlines  
Universal Orlando Resort  
Universal Parks & Resorts  
USA Today  
Utah Office of Tourism  
Vanguard Car Rental  
Vermont Department of Tourism and Marketing 
Virginia Tourism Corporation  
Visit Florida  
Walt Disney Parks & Resorts  
Western Leisure, Inc.  
World Leisure Partners, Inc.  
World Travel & Tourism Council  
Wyndham Worldwide  
YAHOO!, Inc.  
Yesawich, Pepperdine, Brown & Russell (YPB&R) 

 
 

TIA is the national, non-profit organization representing all components of the $703 billion travel industry.  With over 
2,100 members. TIA's mission is to represent the whole of the U.S. travel industry to promote and facilitate increased 

travel to and within the United States. 


